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Nice to meet you!
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Hello and welcome to my portfolio!

My Journey

As a Freelance Ul/UX Designer at Harbour Creativ, I've worked across diverse
industries to craft compelling, user-centric designs. My approach focuses on
intuitive user experiences and visually engaging interfaces that deliver real results
for clients.

During my time as an Assistant Product Manager and Ul/UX Designher at SweetSpot
Sdn. Bhd,, | led the enhancement of SaaS products and spearheaded the revamp of
the Sweetspot App, creating impactful campaign visuals that resonated with users
and stakeholders alike.

At Valiram Holdings Sdn. Bhd., | contributed to high-impact campaigns for renowned
brands such as Victoria's Secret. My responsibilities included proposing innovative
user flows, enhancing digital experiences, and ensuring brand consistency across
platforms.
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ABOUT ME

Partial Client List

Here are some of the clients I've had the privilege to work with:

Ayam Kokok Melaka
Berjaya Holding

B Infinite

Cinta Mauve
Compumed

Digital Diversity Festival

Koperasi Tentera

salmizulaikha@gmail.com

Mednefits

Nimroc Holding

Mr. Brown Hair Pomade
Post Parcel

SVLTAN Management
Tap2Health

Tasik Kebun Serendah
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WHAT | DO

My Services and Capabilities

| love crafting beautiful, user friendly and inspired work that is focused on a
business goal and their customer. | do this across multiple touch points to
help organisations achieve their goals.

BRANDING & DESIGN DIGITAL DESIGN
Logo Product Design
Collateral, Print & Packaging Website Design
Typography Ul/UX

Social Media Design

salmizulaikha@gmail.com

LAYOUT
Keynote

Google Slide

WEBSITE

BEHANCE

DRIBBBLE



mailto:salmizulaikha@gmail.com
http://www.behance.net/zulaikhasalim
http://www.dribbble.com/zulaikhasalim
http://zulaikhasalim.com

My design process combines:

- Insight Gathering: Researching existing programs, competitor analysis, and stakeholder input.

= User-Centered Design: Creating intuitive experiences backed by user research.

= Documentation: Crafting clear design guidelines and documentation for seamless project execution.

salmizulaikha@gmail.com

WEBSITE BEHANCE DRIBBBLE



mailto:salmizulaikha@gmail.com
http://www.behance.net/zulaikhasalim
http://www.dribbble.com/zulaikhasalim
http://zulaikhasalim.com

PORTFOLIO

Selected artwork curated for you

salmizulaikha@gmail.com
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Preview

HARBOUR
CREATIV

Desighed for Growth.

Harbour Creativ, a Malaysian branding and
illustration studio, aimed to establish a
dedicated online presence, overcoming
challenges in client interactions and
showcasing core services.

Main Task
UI/UX & Development

Project Duration
June-Dec 2021
6 Months

Problem

Reliance on Instagram, Behance, and
Dribbble DMs prompted the need for a

professional channel. Challenges included

highlighting core services and building
the first website on Editor X.

Solution

Maximized homepage impact
with stunning illustrations and
compelling "HIRE US" CTAs
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Mobile-first design
for optimal user
experience.
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(Preview) Problem Main Task

The existing reliance on Instagram, Behance and Dribble UlIUX &
Designed for Growth direct messages, for client interactions prompted the need for

a more professional communication channel and a central Development
hub for their creative portfolio.

Platform

Editor X

A Project Duration
l Challenges June-Dec 2021
6 Months
= Highlighting core services illustration and branding. | |

i i ] Building the first website on Editor X
Harbour Creativ, a Malaysian branding

and illustration studio, aimed to establish

a dedicated online presence, overcoming
challenges in client interactions, and
showcasing core services.

Helmy Igbhal Hakim Zulaikha Salim

Project Manager Illustrator Ul/UX Designer

RARIIBOUR HARBOUR CREATIV.

‘ AN INDEPENDENT CREATIVE AND COLLABORATIVE STUDIO BASED OUT OF MALAYSIA
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Collaborative Journey

From Planning to Impact

Actio

Developed
wireframes and
low-fidelity
prototypes

Collaborated with the team in
interviews, desigh sessions
and brainstorm.
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Commenced the process with
a meticulous moodboard,
sitemap, and wireframe

An
Introduction
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BRANDIN
© TALENTED PEOPLE

Constructed
the website
layout using
the web
builder,
Editor X



http://www.behance.net/zulaikhasalim
http://www.dribbble.com/zulaikhasalim
mailto:salmizulaikha@gmail.com
http://www.behance.net/zulaikhasalim
mailto:salmizulaikha@gmail.com
http://www.dribbble.net/zulaikhasalim

Focus

Mobile-first design for optimal
i i 1 user experience.
Crafting Impactful Solutions Solution

Maximized homepage impact
with stunning illustrations and
compelling "HIRE US" CTAs

Highlights
Showcasing our
best-of-the-best

portfolio

BAD BRANDING IS A
VILLAINOUS CRIME™

Homepage

A universal "HIRE US" call
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Unlocking Success Post-Launch

Successfully obtained
NFT illustration projects
through the website's
built-in form worth

RM70K

Featured as website

inspirations

Recognized in

"\Wix Partner website
designs that stood
out in 2022"
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TAKEAWAYS

e Establishing an online hub significantly boosted visihility, contributing to a 509%
increase in sales.

e Shifting from direct messages to a centralized website form streamlined client
interactions and enhanced professionalism.

e Showcasing stunning illustrations and prominent calls to action on the
homepage led to increased user engagement and secured high-value projects.

e Being featured as a website inspiration and recognized in industry showcases
underscored the studio's impact and standing.

e Collaborative efforts, including interviews and design sessions, in the project's
success.

e Prioritizing mobile-first and responsive design principles showcased a
commitment to delivering an optimal user experience across all devices.

e Securing RM75K in NFT illustration projects through the website's form

demonstrated tangible business opportunities arising from the enhanced online
presence.

salmizulaikha@gmail.com
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SWEETSPOTAPP
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Project Timeline
Achievements

1 Year
(Preview) [ N A comprehensive July 2017-

redesign addressed

critical pain points, Ty ienks

Redesigning the | [uwio <]

MOVIE TICKETS! A\ the user experience

SWeets pOt Ap p | —a : and business module.

Golden Screen Cinema

()

SweetSpot, a versatile Engagement D)
Platform, faced challenges—Ilow
order conversion and an outdated

application design.
T R e e i

Feeling like a 10 with your buddies?

Survey Ends 2 Oct 2018

KENNY ROGERS ROASTERS

RM12 for Kenny’s Quarter
Meal

Offline Promo  Ends 15 Oct 2018

BORDERS
Grab this RM10 off voucher!

Online Promo Ends 2 Oct 2018

Main Task and Challenges

BUY

Spec documentation

Bookmark Sweet Deals Wallet



http://www.behance.net/zulaikhasalim
http://www.dribbble.com/zulaikhasalim
mailto:salmizulaikha@gmail.com
http://www.dribbble.net/zulaikhasalim
mailto:salmizulaikha@gmail.com
https://www.behance.net/gallery/179433767/Sweetspot-App-UIUX-Design
https://www.behance.net/gallery/179433767/Sweetspot-App-UIUX-Design
https://www.behance.net/gallery/179433767/Sweetspot-App-UIUX-Design
https://www.behance.net/gallery/179433767/Sweetspot-App-UIUX-Design
https://www.behance.net/gallery/179433767/Sweetspot-App-UIUX-Design
https://www.behance.net/gallery/179433767/Sweetspot-App-UIUX-Design
https://www.behance.net/gallery/179433767/Sweetspot-App-UIUX-Design
https://www.behance.net/gallery/179433767/Sweetspot-App-UIUX-Design
https://www.behance.net/gallery/179433767/Sweetspot-App-UIUX-Design
https://www.behance.net/gallery/179433767/Sweetspot-App-UIUX-Design
https://www.behance.net/gallery/179433767/Sweetspot-App-UIUX-Design
https://www.behance.net/gallery/179433767/Sweetspot-App-UIUX-Design
https://www.behance.net/gallery/179433767/Sweetspot-App-UIUX-Design

Before After

Project Kickoff

= Why do we feel the Sweetspot
product needs attention?
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= \What are the pain points that need
to be addressed?
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How can we redesignh or enhance
the product to aligh with current
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Zulaikha Salim

Kuala Lumpur, Malaysia

WR s

user expectations? R 1,90
Ao L% ¥ ROGERS ROASTERS
Waslmpanin e (o Kenny’s Quarter TO REDEEM) PURCHASE HISTORY
AW 2N Caleh Mram v
e - ds 15 Oct 2018 ‘
‘Promo Ends 15 Oct 201
VYR 94 00 KENNY ROGERS ROASTERS
BUY RM12 for Kenny’s Quarter
Anwr va " v tew Meal
N e Offline Promo  Ends 15 Oct 2018
i M’ o ’*\; ERS
e ase dve this RM10 off voucher! m
o °
[ ] (] PRV Promo Ends 2 Oct 2018
0 0
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: : User R h L
' : S I Findings Conducted with 5 diverse testers,
: ' . h ked th h validating user research findings.
' ' Benchmarked throug Sweetspot was identified as Emphasis on:
’ 0 competitor analysis » falling behind with a dated » »
: . : = Visual design
: : . design, feel it was a hit old- g
’ ’ e Delved into forums and _ .
_ _ fashioned and harder to use. = Engagement improvements
' ’ review sites to measure
user sentiments = Redemption process.
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Additional Case:
From SaaS to B2B
White-Label Solution

Crafting User-Friendly
Guidelines for SweetSpot's
CMS

Result

e Smoother product showcases to clients.

Telemedic Distribute to

e Enhanced communication between backend and

8 Ap ps frontend teams.

orate

cofP
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Climax

Implementation of Solutions

Team-approved designs alighed with
Heuristic Evaluation.

Collaborative efforts for a cohesive and
user-friendly design.

Testing with representative users.

Visual

Crafted visual

Empty State

appeal for | gre i It not only added content
content. but also provided the user
o\ with an action step.

Main Page

The menu has been
simplified for easy
havigation, extra space
for notifications and
curated personalised
coupon.

Coupon Details

Highlighted expiration dates
on promos for user awareness.

KENNY ROGERS ROASTERS

}&vl.:\‘ﬁ*-) Checkout

ENNY ROGERS ROASTERS,
RN S ¥enny's Quarter
Weal
Oy

77T\ Redeemable until
| ’
/2 October 2017 \/ 20 November 2017

%
DESCRIPTION

Get a Kenny's Quarter Meal for RM12.00 (Normal Price

o eeee 8954 BUY NOW

Improvement in Redemption Flows

» ( QR/Unique Code & Result

o,

Cashier
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Action

In the process of revamping the Sweet
Spot app, we strategically addressed
content to ensure a user-centric
experience

= Information Architecture
= Wireframe

= Lo-fi Prototype

Product
Specification

Detailed project
roadmap for clarity on
app functionality and

Style Guide appearance.

Maintained consistent
Ul components for a
unified look.

Content
Strategy

Implemented .

. _BIBIMBAF: me
strategies for Is the o=t Jf-
personalized and
engaging content to
enhance the user-
centric experience.
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KEY LESSON

Understanding Users

User testing with a diverse group taught us key lessons: users value personalization,
visuals make a lasting impact, and a simple process is crucial for satisfaction.

Team Collaboration

Embracing diverse perspectives in feedback sessions became our superpower. The
outcome, a final product that was not only user-friendly but also team-approved.

Smooth Handoff

A detailed spec document and organized assets made the transition smooth,
proving the power of simplicity in project management.

Testing Dynamics

This dynamic approach emphasized the importance of early issue detection (QA)
and thorough double-checking before deployment (QC).

Continuous Improvement

Sweet Spot's journey wasn't a one-shot deal; it was a commitment to constant
improvement. Every challenge turned into a chance to refine, enhance, and elevate
the user experience.
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KOPERASI TENTERA Reqirements
Design Ul
\l \I I B-Infinite Pay (e-Wallet) integration
B I FI I E into Koperasi Tentera App & Web

B-Loyalty Card Solution

Loyalty Program

While Koperasi Tentera or
KT has progressively

transformed from a Tlme"ne

military thrift and loan
S August 2020
co-operative into one of

the nation’s leading 3 Weeks
credit co-operatives.

Binfinite operates as
a Loyalty Platform,
providing brands to

engage with potential
customers, loyalty,
and brand equity.

BEHANCE DRIBBBLE
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Integrated B-Infinite
Pay into Koperasi
e-Wallet

Tentera App & web ey
Application B-Infinite

Pay

e-Wallet

Send Money

How much?

Mobile Number Enter amount Enter amount My B Infinite Wallet PIN Mobile Number
+60 iy RM RM30.00 To confirm it's me, here’s my PIN., +60 v
B» Binfinite Wallet Balance RM100.50 B* B lnfinite Wallet Balance RM100.50
Recent contacts Recent contacts
e 0 @ Sending to Sending to Dons. Cant remember vy E infinite Vinliet PN e ° @
Johnny Depp Johnny Depp
Surays Cogh Nayla Im. Mahail Moh Surays Cogh Noga inan Manasl Mon
Eterite g 3 +6 0111112345 +6 0111112345 e
Add notes (optional) Add notes (optional)
Lunch at Absolute Thai
0/30
ABC DEF e Send RM30.00 ABC oEF
4 5 6 ' 4 5 6
GHI KL MNO ( Cancel ) GHI JKL MNO
PORS Twv wxvz PORS Tov wxvz
+ %3 0 @

) + % # 0 &

Transaction History

View & Share
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cintamauve.com BT

Create and
construct Ul layout
using a web builder.

J
Requirements Timeline
Logo Nov 22 - February 23 — gt
Web Design and Development 4 Months A i

Invitation Card Design Template

Social Media Post
Started with
moodboard, sitemap,
and wireframe

Design for both
mobile and
desktop
platforms.

Create a form
to request a 1
quotation.

P
~Lex,
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Social media for
promotional purposes.
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MAY ALLAM BESTOW MIS SAFETY
MERCY. AND B ESSINGS

12.12. 2023

WELCOME TO
NIKAH CEREMONY OF

Design includes an
invitation suite and
social media posts.

SUNDAY | 12TH DECEMBER 2023
01 MUHARRAM 1448H

AT 3:30-4:30PM

www. hakimzulaikha.com

VHAKIMZULAIKHA

MAIN HALL, HOTEL KLUAG, JOHOR

ASSALAMMUALABUM WARAHMATULLAH! WABARAKATUH

ABU DAKAR BIN OSMAN & AZIZAH BINTI ALY
DENCAN RASA SYUKUR KE HADRAT ILAHI,
WAMI DENCAN SECALA HORMATNYA MENJEMAUT

’/ //M,, Logn Alherré

o

AHAD ;
LAKE TOWN KLUANG. |

VAT
A
P
o AV 1S o

In The Name Of Ak, Most Gracious, Most Mercifial

KE MAJLIS NATLIS PERKAHWINAN ANAKANDA KAMI

INA MARINA BINTI ABU BAKAR
&MOHD SHUKRI BIN ROSLAN
o sama v

BERTEMFAT ©f LAMAN LAKSMANA,
LOT 52, JALAM KEMUNING 2, JLN DATUK KUMBAR,
ALOR SETAR, KEDAN

VIOH] \SHR A
SITIKHAD

OHOR

Walimatul Urus

HAKM& [E] | / B
JULAKHA [ [/ &  se=svZal

MARINA =
& SHUK

AMAD | 18 11 2023
LAMAN LAKSAMANA,
KEDAH

CARA MAILIS
| HETIBAAN PENGANTIN
100 PETANG

ABDULLAHAMIR & SUMAYYAH OMAR
Pengaan pens kesyuduran dem berkat rabmar MHlabt kami mempersi-
lakan Ihm»'/7Mlln/7uan/lwm/lm1k/( ik

DANG SEISI KELUARGA
4567 || PrC AZIZAH 010 TN 2233

Swant/istert serta keluarga ke matlls perkabwinan buiera kami

Sunday

1212.24

o1 Muharram 1448H
Clear Water Lake, Kajang
Selangor

o
K sl bbibtil s . e o finemgen
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Invitation
Card Design
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Kopipusf  ~.
HOUSE:":

Branding - Logo & Collateral

KopiPull House on Highlight

FullofIresstible: iavors

= Poster

KopiPuft House on Main

(lassic
Robust.
Nostalcic.

A taste of tradition our Kopi Kampung -
pure, unadulterated pleasure in every sip.

KopiPutt House on Main

Ireshly maae |
Karlpap

Served all day, every day.

KOPiPUff KOPiPUff

f I
wwwkopipuffhouse.com HOUSE www kopipuffhouse.com HOUSE:"

Decadent
Chocolate

J o

i

|

v

A Nostalgic
Indulgence

We bake up a symphony of flavors, with our Kopi Kampung
bringing you the rich essence of tradition and our Karipap

delivering delightful bursts of nostalgia. Each creation b a sweet

and savory surprise, and your cholce makes Our journey even

more special. Thank you for being part of the KopiPuff House
experience.

. With warm regards.

KOPiPUff
HOUSE "

Open Hours: Mon - Sen Klam &pm
www hopiped ! (om

WEL( OME o

HOUSE®"::

OPEN HOURS
Q- MU
T.»h‘“ ..u



http://www.behance.net/zulaikhasalim
http://www.behance.net/zulaikhasalim
http://www.dribbble.com/zulaikhasalim
mailto:salmizulaikha@gmail.com

CHARME SKIN

Logo

@ha_!me SKINCARE B0OY & HAND FRAGRANCE CART

surs JOU 1gd THIS. you NEED /s YOU need THIS. yo

TIMELESS
SECRET

Implies that yow
can hold timeless
beautty secrets

©UNLOCK
RADIANT SKIN

Packaging

Social Media
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THAN
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| appreciate the opportunity to share my work with you. If you
have any questions, feel free to reach out.

salmizulaikha@gmail.com
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